
The Case for Diversity and Inclusion at TD 
Beyond the War for Talent 

 

  



 

Customer-focused – this means ALL of our customers – both 

current  and future.  

 

Diversity is about inclusion and respect for everyone. It’s 

about actively encouraging diversity of thought but not of 

values.    

 

Bharat Masrani, President & CEO  

TD Bank, America’s Most Convenient Bank 

The Leadership Message 

We are determined to be a place where employees and 

customers alike feel comfortable and supported in all their 

diversity. 
 

Ed Clark, President and CEO 

TD Bank Group 

2 



Build For the Future 
Transformational Growth 

1  As of Q4 2012; includes ~100 TDA outlets. 
2 Headcount, Q4 2012. 

TD 2002 TD 2012 
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$18.9 billion 
Market Cap 

1,328 
Points of Presence – 

Retail, Business Wealth 

42,817 
Employees 

~2,6001 

Points of Presence – 

Retail, Business, Wealth 

~88,000 
Employees 

$76.0 billion 
Market Cap (December 31, 2012) 

Premium on Leadership and Best Run 



Build For the Future 
A Top Brand 
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Build For the Future 
Our 3-pronged Approach 

Employees 

Customers 

Community 



Build For the Future 

People with Disabilities 

15.8% of the Canadian Population 

Members of Minority Groups  

36% of the Canadian Population 

LGBT  

10 Million (3–7%) 

Aboriginal Peoples 

1.17 million Canadians  

50% living in urban centres 

Women   

51% of all University Degree 

Holders 

~28% of U.S. 

families have at 

least one member 

with a disability. 

Women make or 

influence 80% of all 

purchasing 

decisions in North 

America. 

The Canadian 

Aboriginal 

population grew 

nearly 6x faster than 

the rest of the 

population between 

2001 and 2006. 

Over 20% of     

Canadian residents 

were born in another 

country, making 

Canada the second 

most immigrant-

reliant economy in 

the world. 

Research suggests 

the majority of the 

LGBT community is 

wealthier and better 

educated than most 

Americans. 
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Diversity – A Market Opportunity 



Build For the Future 
TD IN DIVERSE MARKETS 



Build For the Future 
TD’s Areas of Focus  

Women in Leadership  

 

Minority/Visible Minority Leadership  

 

People with Disabilities 

 

Aboriginal Peoples (Canadian)  

 

Lesbian, Gay, Bisexual, Transgender 

and Allies  

 

Serving Diverse Communities 

1 

2 

3 

4 
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Build For the Future Diversity: Not Only the 0bvious Differences 

Value 

Systems 

Life 

Experience 

Sexual 

Orientation 

Beliefs 

Thought 

Processes 

Invisible  

Ability 

Age 

Heritage 

Religion 
Nationality 

Gender 

Language 

Physical  

Ability 

Race 

Family 

Status 

Talents 

Skills 

Education Pers- 

pectives 
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Sexual  

Orientation 



Build For the Future 

Our Branch Managers Responsibilities 

1. Go after the market opportunity 

 

2. Build a diverse team 

 

3. Create an inclusive work environment 
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